










ORDINANCE NO. 2003- SEMINOLE COUNTY, FLORIDA

AN ORDINANCE AMENDING THE LAND DEVELOPMENT CODE OF
SEMINOLE COUNTY; PROVIDING FOR LEGISLATIVE FINDINGS;
AMF.NDING SECTIONS 2.3, 30.1249(a) AND 30.1250;
RENUMBERING SECTION 30.1252 TO 30.1254; CREATING A NEW
SECTION 30.1252; CREATING SECTION 30.1253; CREATING
DEFINITIONS; PERMITTING USE OF CUT-OUTS ON OUTDOOR
ADVERTISING SIGNS; PROVIDING STANDARDS FOR CUTOUTS;
PROVIDING FOR USE OF AGREEMENTS TO ALLOW CONSTRUCTION,
RECONSTRUCTION OR RELOCATION OF OUTDOOR ADVERTISING
SIGNS; PROVIDING STANDARDS FOR OUTDOOR ADVERTISING SIGN
AGREEMENTS; PROVIDING FOR SEVERABILITY; PROVIDING FOR
CODIFICATION AND PROVIDING AN EFFECTIVE DATE.

WHEREAS, an Economic Impact Statement has been prepared and

is available for public review in accordance with the provisions

of the Seminole County Home Rule Charter; and

WHEREAS, the private property rights analysis relating to_.

this Ordinance has been prepared and made available for public

review in accordance with the requirements of the Seminole

County Comprehensive Plan; and

WHEREAS, one incentive to encourage reduction in the number

of old and unsightly outdoor advertising signs is to permit

construction of new replacement outdoor advertising signs in

. . .,exchange for the removal of four (4) or more existing

advertising signs; and
I -.

WHEREAS, a lesser number of new and attractive

advertising Sig& is of a>superior public benefit than a

outdoor

outdoor

greater

number of older, unattractive outdoor=advertising  signs; and
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WHEREAS, the public is benefited by re-location of outdoor

advertising signs from residential and incompatible locations to

areas which are more compatible with such signage; and

WHEREAS, the BCC may, pursuant to legal precedent from

cases such as City of Lake Wales v. Lamar Advertising

Association of Lakeland, Florida 414 So.2d 1030 (Fla. 1982) and

Lamar-Orlando Outdoor Advertising v. City of Ormond Beach, 415

So.2d 1030 (Fla. 5th DCA 1982), regulate outdoor advertising

signs based upon aesthetic concerns; and

WHEREAS, the BCC seeks to protect and preserve the

character and appearance of Seminole County and maintain a
_.
--positive  and visually pleasing atmosphere for travelers on the

various roadways throughout Seminole County, and

WHEREAS, the BCC desires to protect the property rights of

owners of the outdoor advertising signs currently located in the

unincorporated areas of Seminole County by allowing said signs

to remain in place until they are voluntarily removed; and

WHEREAS, the BCC seeks to provide the opportunity to
._ -..

property owners to enhance the value of their outdoor

, -" advertising signs; and

WHEREAS, this Ordinance is deemed to be in the best1

interests of the health, safety, morals and welfare of the
_ _=

citizens of Seminole County.
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NOW, THEREFORE, BE IT ORDAINED BY THE BOARD OF COUNTY
COMMISSIONERS OF SEMINOLE COUNTY, FLORIDA:

Section 1. Legislative Findings. The above recitals

represent the legislative findings of the Board of County

Commissioners supporting the need for this Ordinance.

Section 2. Amendment of Section 2.3 of the LDC. Section

2.3, Land Development Code of Seminole County is amended to add

the following definitions:

Board face: The standard flat area of an outdoor

advertising sign, generally of a rectangular geometric shape,

where an advertising message is displayed.

cut-out: The portion of an outdoor advertising sign which_.

protrudes or extends above, to the side of or outward from the

board face.

Section 3. Amendment of Section 30.1249(a), LDC. Section

30.1249(a), Land Development Code of Seminole County is hereby

amended to read as follows:

Sec. 30.1249(a). Limitations on outdoor advertising signs.

_..Seminole County shall be limited -as-m specified herein7L

unless new outdoor advertising signs are constructed,
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Section 4. Amendment of Section 30.1250, LDC. Section

30.1250, Land Development Code of Seminole County is hereby

amended to read as follows:

Sec. 30.1250. Limitation on number, size and orientation of

outdoor advertising sign faces.

In addition to the limitation specified in section 30.1249

above, there is hereby imposed a limitation upon the number,

size and orientation of the sign faces located upon the existing

structures. G6e.m and after the cffcctivc date of scctlons

7n 17/ln 2n 13c3J".IYSJ -I".ILI_ILI, tThe number of_. sign faces on an existing-

structure may not be increased, either by adding an additional

face oriented in a different direction or by changing the

display mechanism to permit the display of multiple signs on a

single sign face. FreKt and after the cffcctivc dztc of scctlcne

2n 17~0 7n 19~3yJLl, nNo sign face on an existing structure may be-

increased in size and the orientation of each sign face located

I -’

reconstructed or relocated pursuant to Section 30.1253 of this

Code.

upon an existing structure may not be changed. The foregoing

restrictions shall not apply to duly constructed cut-outs or to

sign alterations conducted pursuant to an outdoor advertising

sign agreement a: authorized by Section 30.1252 of this Code.

._ Section 5. Renumbering and *re&eation of Section 30.1252,

LDC. Section 30.1252, Land Development Code of Seminole County
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is hereby renumbered as Section 30.1254 and a new Section 30.1252

is hereby created to read as follows:

Sec. 30.1252. Use of Cut-outs on Outdoor Advertising Signs.

(a) The use of cut-outs on outdoor advertisinu siqns is

permitted.

(b) The following criteria shall apply to the use of cut-

outs on any outdoor advertising sign:

(1) Cut-outs may not increase the board face area by

more than ten percent (10%).

(2) A cut-out may not extend more than five (5) feet

above the too of anv board face.

(3) A cut-out mav not extend more than two (2) feet

beyond either the right or left side of the board face.

(4) A cut-out may not extend below the board face.

(5) A cut-out may not protrude or project

perpendicularly from the board face to any distance greater

than:

(A) Three (3) feet on board face of 400 square

I . -"'feet or less;

, -" (B) Five (5) feet on a board face of more than

401 square feet.
1

Section 6. Creation of Section 30.1253, LDC. Section
_._ _ _i
30.1253, Land Development Code of Seminole County is hereby

created to read as follows:
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Sec. 30.1253. Outdoor Advertising Siun Agreements.

(a) Outdoor advertising signs may be constructed,

reconstructed, or relocated pursuant to an Agreement executed

between Seminole County and the property owner and the outdoor

advertisino sion owner.

(b) No outdoor advertising sign may be permitted within

three hundred (300) feet of any trail corridor, except for such

signs, and reconstruction of such signs, which existed prior to

the enactment of this section.

(c) Any outdoor advertising sign agreement should include

removal of at least four (4) existing outdoor advertising signs

_. ---in unincorporated Seminole County in exchange for one (1) sign

to be reconstructed, constructed or relocated. The permit

applicant must specify the location and number of outdoor

advertising signs to be removed. For the purposes of this

section, multi-vision signs shall be counted as one (1) sign per

each advertising face displayed per vision cycle. Nothing set

forth herein shall prohibit the BCC from entering an outdoor
._ -..

advertising sign agreement at an alternate sign-removal-to-sign-

, -" replacement ratio if such alternate ratio is determined to be in

the best interest of the public.
1

(d) Notwithstanding anything to the contrary elsewhere in
_.. _ _=

this Code, outdoor advertising signs may be permitted in any

non-residential zoning district.
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(e) No outdoor advertising sign agreement may be entered

unless it includes a written waiver and release by the sign

owner, the property owner, and any sign lessees, to any claim

against the County to further compensation or reimbursement

regarding removal of the specified outdoor advertising signs.

(f) There shall be at least one (1) public hearing with

due public notice before the Board of County Commissioners

regarding any proposed outdoor advertising sign agreement.

Section 8. Severability. If any section, paragraph,

- sentence, clause, phrase, or word of this Ordinance is for any

reason held by the Court to be unconstitutional, inoperative, or
_.
-/void, such section, paragraph, sentence, clause, phrase or word

may be severed from this Ordinance and the balance of this

Ordinance shall not be affected thereby.

Section 9. Codification. It is the intention of the Board

of County Commissioners that the provisions of this ordinance

shall become and be made a part of the Seminole County Land

Development Code and that the word "ordinance" may be changed to
. . -..

"section", ‘article", or other appropriate word and the sections

, _" of this ordinance may be renumbered or relettered to accomplish

such intention; provided, however, that sections 8, 9 and 101

shall not be codified.
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Section 10. Effective Date. This Ordinance shall become

effective upon filing a copy of this Ordinance with the

Department of State by

Commissioners.

ENACTED this

ATTEST:

MARYANNE MORSE, CLERK
TO THE BOARD OF COUNTY
COMMISSIONERS

the Clerk of the Board of County

day of , 2003.

BOARD OF COUNTY COMMISSIONERS
SEMINOLE COUNTY, FLORIDA

By:
DARYL G. MCLAIN, CHAIRMAN
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